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VISION

To Be The Premier Advocacy Organization 

Committed To Maximizing Small Business 

Opportunities In Support Of The Warfighter 

And The Transformation Of The Army.



MISSION

• Advise the Secretary of the Army and the Army Leadership on 
Small Business Related Matters.

• Spearhead Innovative Initiatives that Contribute to Expanding 
the Small Business Industrial Base Relevant to the Army Mission 
and Priorities.

• Leverage the Use of Minority Serving Educational Institutions in 
Support of Army Science and Technology Programs.



Army Prime Contract Awards 
FY 04
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US Business  $55,493    

Small Business  $15,471    27.9% 26.6% 23.0%
Small 
Disadvantaged 
Business 

 $  5,005   9.0% 8.6% 5.0% 

Women-Owned SB  $  2,029  3.7% 4.1% 5.0% 
HUBZone 
   Small Business  $  1,573  2.8% 3.0% 3.0% 

Service Disabled 
Veteran-Owned SB $     233       0.4% 3.0% 3.0% 

 

 Dollars shown in millions



Army Small Business 
Program History
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DOD Small Business Prime 
Contract Awards FY 04
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DOD Small Business Prime 
Contract Awards FY 04

HUBZone Awards 
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Army Small Business 
Reinvention Initiatives FY 05 

• Promote opportunities for firms located in HUBZones through a 
comprehensive outreach initiative. 

• Maximize value of small business to the war fighter by promoting
contracting opportunities in contingency operations.

• Promote utilization of small businesses as subcontractors in 
acquisitions of combat systems such as the Future Combat 
System (FCS).

• Continue to promote the increase awareness of the SDVOSB 
Program through an innovative outreach program.



SELLINGTOARMY Website

Single Portal For Army Small Business

• Small Business

• Acquisition Professionals 

• ADs and SADBUs



13 Steps to Doing
Business with the Army

• Flash Presentation

• 13 Sequential Steps 

• Live Links 

• Capability to Customize



FSC Search

Federal Supply Code (FSC) Search

• Detailed listing FSC

• Customized Search    

• Sortable Results



Locations Search

Command Location Map

• Integrated graphical map 
and search function

• Multiple search criteria     
enabled

• Customizable search 
results



Questions


