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Re-Balancing Future Force
Capabilities
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CSA’s Imperatives

* Sustain
* Prepare

e Reset
e Transform



Army Campaign Plan - The Way Ahead

SEERATIENAL Sustain — Prepare — Reset — Transform
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 ARFORGEN & the Role of the RC R
DOCTRINE esources

* Full-Spectrum Operations:
Linking Operational & Training Doctrine

ORGANIZATION

e Army Modular Force

* AC-RC Rebalance

o Grow the Army (+74k End-strength)
TRAINING

» Warrior Tasks & Battle Drills

* Readiness for Full-Spectrum (C-METL / D-METL)
MATERIAL

* Reset and Modernization (FCS)

LEADERSHIP
» Warrior Ethos, Army Leader 21
PERSONNEL Campaign-quality, expeditionary Army
* Recruit & Retain the All-Volunteer Force capable across the spectrum of conflict.
FACILITIES

» BRAC, Global Defense Posture Realignment A



Your Small Business Environment From A
Political Stand Point
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